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Public Involvement and Par ticipation Information 
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The information in this Appendix supplements the information contained in the body of the 
Annual Report under MCM No. 2. 
 
A summary of the print ads that were run to fulfill the commitments of this MCM is contained in 
Attachment 3 to this Appendix B. 
 
BMP 2-1.c: 
For the Year 2 Annual Report Public Workshop, eight print ads were run in the local papers to 
encourage citizens to participate in the Public Workshop held on November 3, 2008: 
 *  10/24/08 Carmel Pine Cone -circulation 20,000 per issue 
 *  10/31/08 Carmel Pine Cone-circulation 20,000 per issue 
 *  10/25/08 The Herald-circulation 29,475 per issue (Saturday) 
 *  10/28/08 The Herald-circulation 27,658 per issue ((Tuesday) 
 *  10/30/08 The Herald-circulation 27,658 per issue (Thursday) 
 *  11/01/08 The Herald-circulation 29,475 per issue (Saturday) 
 *  10/30/08 Monterey County Weekly - circulation 36,456 per issue 
 
Between 10/22/08 and 10/27/08 email blasts and phone calls were made to 25 groups including  
businesses, nonprofit organizations, colleges, government agencies, local media (radio and TV) 
hospitality associations, state parks, and museums to solicit participation in the 11/03/08 public 
workshop. 
 
The public workshop ads included information on where the public could view the annual report. 
A complete copy of the annual report was made available prior to the Workshop on the Monterey 
SEA website, in City Halls, the county clerk's office in Salinas, and local city libraries for review. 
 
Prior to the ads appearing in the local papers, an announcement publicizing the Workshop and 
where to view the annual report was posted on the SEA website, sent to the MRSWPPP list serve 
which is maintained by the Program Manager, posted in the cities and the county of Monterey’s 
public offices, posted at community centers, libraries, and distributed at events and schools by 
the SEA educator. 
 
For the Year 2 Annual Report Public Workshop held on November 3, 2008, similar publicity was 
provided as in Year 1.  However, as described in the body of this Annual Report under this BMP, 
a different format was used to try to generate more public attendance and participation. As a 
result, 16 members of the public attended.   
 
For the Year 3 Annual Report Public Workshop, a flyer was created by CSUMB students (see 
Attachment 5) to announce the workshop. The workshop was held on November 16, 2009 from 
4:00 – 6:30 at CSUMB University Center.  44 students, teachers, and municipality 
representatives attended the workshop.  Success in meeting the Measurable Goal of 40 
participants this year was due to the fact that a specific stakeholder group was targeted 
(environmental students and teachers) and massive outreach was conducted at the CSUMB 
campus.  The presentation ended at 5:00, followed by 90 minutes of questions and comments.  
The workshop was very well received by those that attended. 
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BMP 2-1.d: 
 

The “Hotel & Restaurant Storm Drain Pollution Prevention”  Workshop, which constitutes 
Workshop No. 1 under BMP 2-1.d for Year 3, was held on Thursday, August 27, 2009 at the 
Hyatt Regency Monterey Hotel & Spa.  The workshop was not held in the April/May timeframe 
because of a transition to a new Program Manager. The Workshop had been publicized through 
email blasts to various Stakeholder Groups such as the Fisherman’s Wharf Association, the Chef 
Association, etc. and through direct mailing of brochures to several hundred restaurant and hotels 
that have food service facilities. 
 

Attending on behalf of the MRSWMP Group were Mr. Reeves, Mr. Quattlebaum, Ms. 
Sidenstecker, Mr. Jaques and Ms Niggemeyer.  Representatives from other agencies included 
Ms. Hoover and Ms Emanuelson from the Monterey Bay Sanctuary and Mr. Ricker of the City of 
Salinas. 
 

Thirty individuals who own, or work in, the hotel or restaurant industry attended the Workshop.  
Materials were handed out containing information describing proper restaurant cleaning 
practices, which the Management Committee approved at its last meeting.  A PowerPoint 
presentation was made providing an overview of the storm water regulations, how these affect 
Food Service Facilities, and the proper methods for containment of restaurant/hotel cleaning 
practices. 
 

The presentation and the materials seemed to be well received by the audience.  There were 
numerous questions and answers, clarifications, and discussion.  A large percentage of those 
attending were restaurant/hotel personnel from Cannery Row and Fisherman’s Wharf 
establishments in Monterey. 
 

There appeared to be general acceptance and support of the Best Management Practices 
presented, and some of the audience members said they were already working to implement 
many of the BMPs addressed. 
 

A copy of the advertisement, the tri-fold brochure and supplemental information addressing 
restaurant BMPs distributed at the Workshop, are contained in Attachment 4 to this Appendix B. 
 

SEA Educational Materials distributed at 8/27/09 Food Service Facility workshop are as follows: 
20 bilingual DVDs on restaurant BMPs 
12 bilingual restaurant posters 
15 storm drain posters 
12 Monterey Bay Begins… brochures (English) 
  9 Monterey Bay Begins… (Spanish) 
24 Food Service BMP brochures 
 

BMP 2.2a: 
The dirty word radio ad "Cigarette Butts" aired on several radio stations in order to encourage 
individuals to volunteer and pick-up cigarette butts from beaches and trails and educate them to 
“don’ t leave your butts behind.”    
 

*  KWAV from 10/3/08-10/10/08, 48 spots 
*  KYZZ from 10/3/08-10/10/08,120 spots 
*  KDON 9/15/08-9/28/08, 72 spots 
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*  KHIP 2/2/09-2/8/09 and 4/6/09-4/12/09, 48 spots 
*  KPRC 9/15/08-9/28/08, 44 spots (Spanish radio station) 
 
Included in Attachment 2 to this Appendix B is a publicity flyer that was posted on the SEA 
website promoting participation in the Annual Coastal Cleanup event.  Copies of publicity 
prepared by the State Parks Department and the California Coastal Commission describing the 
results of the 2008 Coastal Cleanup Day event in the MRSWMP area are also shown.  Also 
included in this attachment is a breakdown of how many volunteers participated and the amount 
of trash that was collected at each collection site.  There were 947 volunteers from the 
MRSWMP area and 1814 pounds of trash/recyclables collected from the collection sites in the 
MRSWMP area with the higher amounts of trash coming from the tourist beaches. 
 
BMP 2-2.c: 
Stenciling of storm drain inlets was performed under both MCM 1 and MCM 2. Students were 
involved in the MCM 1 stenciling and adults were involved in the MCM 2 stenciling. The 
following is a summary of the stenciling work performed under both MCM 1 and MCM 2 during 
Year 3 and inlets stenciled since 2006.  
 

MCM 1:  
Total Number of Student Volunteers: 
 Elementary students: 4 
 Middle school students: 4 
 High school students: 4 
 College students: 7 
 

Total Number of Student Volunteers: 19 
Total Number of Student Volunteer Hours: 72.75 
Total Inlets Stenciled by Students: 93 
 

MCM 2: 
Total Number of Adult Volunteers: 65 
Total Number Adult Volunteer Hours: 141 
Total Inlets Stenciled by Adults: 152 
 

MCM 1 and MCM 2:  
Total Inlets Stenciled by Students (MCM 1) and Adults (MCM 2) = 245 
Total Stencils (English) 245, (Spanish) 161= 399  
Total Volunteer Hours for (MCM 1) and (MCM 2) = 213.75 
Total Volunteers for (MCM 1) and (MCM 2) = 91 
 

Inlets Stenciled Since 2006 and Percentage Per  Entity: 

There are 3,364 inlets in all entities.  
1,441 inlets or  42% have been stenciled since year  1 of the permit (2006). 
This exceeds the maximum requirement of 10% per  year  or  30% in 3 years. 
 

We are investigating records of areas stenciled pr ior  to the permit that we have not 
accounted for . The City of Monterey has always been a leader in stormwater efforts and was 
stenciling prior to the permit. We will update their stenciling numbers after verification through 
documentation or visual inspection of inlets stenciled prior to 2006. 
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Total Inlets Stenciled To Date and Percentage Per  Entity: 
 

Carmel: 152 inlets done in 06-07, 100% 
 6 glue down emblems done in 08-09 to test durability 
 

Del Rey Oaks: 67 inlets done in 06-07, 100% 
 

Marina: 523 inlets done in 06-07, 100% 
12 glue down stencils done in 08-09 to test durability 
 

Monterey: 1,300 inlets, 237 stenciled through 2009, 18.2% 
 

Pacific Grove: 332 inlets, 130 stenciled through 2009, 39.1% 
12 glue down emblems done in 08-09 to test durability 
 

Sand City: 21 inlets done in 06-07, 100% 
 

Seaside: 500 inlets, 92 stenciled through 2009, 18.4% 
 

County of Monterey: 469 inlets, 219 stenciled through 2009, 47% 
07-08: 139 stainless steel markers installed in Castroville -100% 
08-09: 16 painted bilingual stencils on business properties in Castroville. 
06-07: 80 stainless markers installed in various areas. 
 
BMP 2-2.d: 
 
Item 1: 
Urban Watch, Snapshot Day and First Flush Events 
 
Urban Watch in Monterey for Permit Year 3: 
27 volunteers worked a total of 349.5 hrs. 
 
Urban Watch in Pacific Grove for Permit Year 3: 
13 volunteers worked a total of 397 hrs. 
 
Total of all volunteers and their hours for Monterey County Snap Shot Day and First Flush:  
*  Snapshot Day, May 2, 2009 - 54 people x 4 hrs. x 2 (training and SSD event) = 432 hours 

volunteered  
*  First Flush, November 1, 2008 - 62 people x 9 hrs x 3 (training, Dry Run, and actual FF 
 event).= 558 hours volunteered 
       
FF &  SS Day Hours Volunteered: 990 hours 
 

Item 2: 
 Walk 'N Talks/Backyard To Bay Events 
 
“Backyard To Bay”  Walk ‘N Talk - Monterey Bay Aquarium/Lover’s Point - August 29 & 
September 5, 2008.  MBNMS staff conducted Backyard to Bay events at the Monterey Bay 
Aquarium and Lover’s Point in Pacific Grove.  Visitors stopped by to learn about urban runoff 
and how to decrease pollutants that flow into the Marine Sanctuary, especially during First Flush 
(first rainstorm of the year).  The emphasis was that everyone can improve ocean health.  Visitors 
to the Backyard to Bay booth were from near and far – Pacific Grove to Fresno and southern 
California.  Norm Green from the City of Monterey was there to talk to those who stopped by for 
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the Aquarium day.  In total, approximately 100 people stopped by the booth at the Aquarium and 
30 people stopped by the booth at Lover’s Point.  
 
 
Item 3: 
In addition to the numerous print ads placed by the SEA group in local papers, public 
participation events were publicized as follows: 
 

�  Email list-serves by the SEA group, Sanctuary, individual cities and nonprofit partners. 
 

�  Emails sent to local college teachers to distribute to students. 
 

�  College presentations were given by the Sanctuary to recruit students for First Flush and 
Snap Shot Day. 

 

�  SEA ran radio ads on English and Spanish stations to recruit volunteers for Snap Shot  
Day. 

 

�  SEA ran radio ads to educate the public about First Flush on English and Spanish stations. 
 

 This had not been done before and was done in order to promote the 10th anniversary of 
Snapshot day.  Thirty-second radio ads were run in English and Spanish on KPRC 
(Spanish), KBOQ and KWAV. The radio stations donated their voice talent to create the 
ads asking for volunteers to participate in the event. Ad was written by the SEA educator in 
partnership with MBNMS. 

 
SEA purchased airtime on the Spanish station to recruit Spanish-speaking members of the 
public. The phone number given at the end of the ad was for the bilingual educator at the 
MBNMS office who coordinated a bus to bring volunteers to the event. 

 
Ads ran on the following stations during the following dates: 
KWAV 4/29/09-4/30/09 10 spots 
KWAV 5/1/09-5/2/09 5 spots 
KBACH 4/29/09-5/1/09 15 spots 
KPRC (Spanish) 4/27/09-5/1/09 

 

Participants who participated in the event were polled as to how they heard of the event. 
The radio ads only recruited 1-2 people; it was determined that this was not an effective 
way to recruit volunteers.  

 

�  Flyers were given out at community events by SEA and the Sanctuary and posted on their 
individual websites.   

 

�  Carmel-by-the-Sea mailed the First Flush call for volunteers to all city employees and 
Council.  

 

�  The City of Monterey posted the First Flush flyer on their Intraweb and at 
http://www.monterey.org/volunteer/docs/firstflush08.pdf and linked from the following 
pages: 
http://www.monterey.org/newsroom/ 
http://www.monterey.org/volunteer/ 
http://www.monterey.org/residents.html  
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http://www.monterey.org/adults.html  
http://www.monterey.org/events/ 

 
Volunteers who had signed up at local events to participate for storm drain stenciling events were 
contacted by email and phone calls by the SEA education coordinator.  
 
The SEA education coordinator recruited 3 college students (30 hours each) as part of their 
community service learning to participate in events and storm drain stenciling. They in turn 
recruited family members and friends to participate in events. 
 
The volunteer coordinator for the City of Monterey recruited the Hyatt hotel in Monterey to 
stencil all the storm drain inlets on their grounds as part of Earth Day 2009. 
 
Flyers for public participation and storm drain stencil sign-up sheets were available at schools 
during student / parent nights in Marina, Seaside and Carmel. 
 
Item 4: 
During Year 1 a Professional Services Agreement (PSA) was executed between the MRSWMP 
Group (through its Program Manager, MRWPCA) and the Monterey Bay Sanctuary Foundation 
to conduct the expanded outfall monitoring program which is one of the Measurable Goals under 
this BMP.  The PSA is an ongoing form of agreement, under which work assignments are 
authorized through the issuance of Requests for Service (RFS). 
 
Attachment 1 to this Appendix B contains the scope of work and costs for the MRSWMP outfall 
monitoring that was performed during Year 3. 
 
BMP 2-3.a: 
The MBNMS is responsible for conducting the Citizen Water Quality Monitoring Network 
meetings and none were held during permit year 3. 
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Attachment 1 
 

Monterey Regional Storm Water  Management Plan (MRSWMP) Expanded Monitor ing 
Program 

 
The Monterey Bay Citizen Watershed Monitoring Network will coordinate the expanded 
monitoring program for the MRSWMP group.  This entails monitoring 21 outfalls (see below) 
four times a year.  The outfalls will be monitored two times following the protocols and 
parameters for the Urban Watch dry weather monitoring program.  In addition, the 21 outfalls 
will be monitored 2 more times following the protocols and parameters for the Dry Run and First 
Flush programs.  The tasks include: 
 

1) Recruit volunteers 
2) Train volunteers 
3) Coordinate monitoring including; manage volunteers, data entry, data analysis 
4) Produce one report that will incorporate all of the results from the four monitoring events. 

 

List of sites: 
 

 Pacific Grove 
1 24" No end of Grand Avenue at Ocean View Blvd. 
2 24" No end of Grand Avenue at Ocean View Blvd. 
3 24" No end of Fountain Avenue at Ocean View Blvd. 
4 2-24" No of Oceanview Blvd. between Fountain and 15th St 
5 24 or 30" at the Hopkins Marine lab, near the MB Aquarium 
6 Hopkins 
7 8th Street 
8 Greenwood Park 
9 Lover’s Point 
10 Pico 
11 Asilomar 
  

 Seaside 
12 6'x6' box culverts NW of the end of Canyon Del Rey at Sand Dunes Dr (Monterey Beach 

Hotel) 
13 Bay Street 
 

 Monterey County 
14 Outfall to Pajaro River 
  

 Carmel 
15 36"x60" box culvert at the W end of 4th Ave 
16 24" W end of Ocean Ave. 
17 24" W end of 8th Ave. 
18 2-36" S of Carmel Mission discharging to the Carmel River  
 

Monterey 
19 Twin 51s     
20 San Carlos 
21 Steinbeck 
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COST SUMMARY 
 

(Note:  The total cost of $45,400 for  the work of this RFS 2008-01 will be paid in four equal quarter ly 
installments of $11,350.00 beginning September 8, 2008) 
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Attachment 2 
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Attachment 3 
 

Summary of Pr int Ads Run Dur ing Year 3 in Support of MCM 2 
 

A total of 47 print ads were run in Year 3, during September 6, 2008–June 26, 2009. The ads 
informed the public about specific urban runoff issues and promoted community participation. 
Ads were also posted prior to the events on the website: www.montereysea.org 
 
Monterey County Weekly (8 ads-weekly paper) 
9/11/08 First Flush Volunteers 
10/30/08 Public Workshop 
11/5/07 Public Workshop  
4/30/09 Got Bugs? 
5/7/09 Got Bugs? Come to OSH (1/2 page ad paid by grant funds from Ecology Action) 
5/21/09 Urban Watch Volunteers 
6/4/09 Got Bugs? Come to Home Depot (1/2 page ad paid by grant funds from Ecology Action) 
8/27/09 Adopt A Storm Drain (1/3 page ad)  
Circulation per  issue: 36,456 x 8 =291,648 Impressions 
 
The Monterey County Herald (27 ads- daily paper) 
9/6/08 First Flush Volunteers- Saturday 
9/9/08 First Flush Volunteers-Tuesday 
9/11/08 First Flush Volunteers-Thursday GO!  
9/13/08 First Flush Volunteers-Saturday 
10/25/08 Public Workshop-Saturday 
10/28/08 Public Workshop-Tuesday 
10/30/08 Public Workshop-Thursday GO! 
11/1/08 Public Workshop-Saturday 
4/23/09 Snapshot Day-Thursday 
4/24/09 Snapshot Day-Wednesday 
4/25/09 Snapshot Day-Saturday 
4/26/09 Snapshot Day-Sunday 
4/27/09 Snapshot Day-Monday 
4/28/09 Snapshot Day-Tuesday 
4/30/09 Snapshot Day-Thursday GO!  
5/24/09 Urban Watch Volunteers-Sunday 
5/25/09 Urban Watch Volunteers-Monday 
5/26/09 Urban Watch Volunteers-Tuesday 
5/27/09 Urban Watch Volunteers-Wednesday 
5/28/09 Urban Watch Volunteers-Thursday GO! 
6/20/09 Street Sweeping-Saturday 
6/21/09 Street Sweeping-Sunday 
6/22/09 Street Sweeping-Monday 
6/23/09 Street Sweeping-Tuesday 
6/24/09 Street Sweeping-Wednesday 
6/25/09 Street Sweeping-Thursday GO! 
6/26/09 Street Sweeping-Friday 
Circulation per  issue M-Th: 27,658 x 17 =470,186 impressions 
Circulation: per  issue F-Sunday: 29,475 x 10=294,750 Impressions 
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The Carmel Pine Cone (6 ads-weekly paper) 
9/12/08 First Flush Volunteers 
10/24/08 Public Workshop  
10/31/08 Public Workshop  
5/22/08 Urban Watch Volunteers 
6/12/09 Street Sweeping  
8/28/09 Adopt A Storm Drain (1/3 page ad)  
Circulation per  issue: 22,000 x 6 = 132,000 impressions 
Email circulation per  issue 7,000 x 6=42,000 
 
Monterey County Magazine (2 -½ page color ads, quarterly magazine) 
Winter 2008-Color Storm Drain 
Spring 2009-Color Storm Drain  
Circulation per  issue: 45,000 x 2 = 90,000 
 
La Ganga (Spanish language paper)  (4- ½ page color ads-weekly paper) 
10/17/08 Color Storm Drain  
12/19/08 Color Storm Drain 
2/13/09 Color Storm Drain 
4/17/09 Color Storm Drain 
Circulation per  issue: 13,170 x 4 ads =52,680 Impressions 
 
Outcome:  
The measurable goal was calculated by using the circulation numbers for each paper to estimate 
the total number of impressions for all 47 ads.  
 
MG = 1,373,264 pr int ad impressions 
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Attachment 4 
 
 

Hotel &  Restaurant Storm Drain Pollution Prevention Workshop 
Mater ials (BMP 2-1.d) 
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WORKSHOP ANNOUNCEMENT DISTRIBUTED TO HOTELS &  
RESTAURANTS VIA EMAIL BLASTS AND WALK-IN VISITS 
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TRI-FOLD FLYERS MAILED TO RESTAURANTS AND 
FACILITIES THAT CLEAN RESTAURANTS 
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Attachment 5 
 
 

Workshop #2 Announcement (BMP 2-1.c) 
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November 16, 2009, 4:00pm-5:15pm 
 

Location: Conference Rooms 114 and 115 at the University Center (Building 29) 
 

Sponsored by: 
Graduate Program in Coastal and Watershed Science & Policy and  

The Watershed Institute 
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FREE Light refreshments will be provided for attendees 
 

The Third Year Draft Annual Report for the Monterey Regional Storm Water 
Management Program (MRSWMP) will be discussed. We welcome your 

input on the    Storm Water Pollution Prevention Program being undertaken 
by the cities of Monterey, Pacific Grove, Seaside, Sand City, Del Rey Oaks, 

Carmel-by-the-Sea, and Marina, the County of Monterey, Pebble Beach 
Company, and several organizations and school districts. 

 
For more information and to review The Draft Annual Report online under 

News/Events at the following website address: www.montereysea.org 
 

- Public Education and Outreach      - Construction Site Runoff Control  
- Public Participation and - Post-Construction Runoff 
  Involvement Control 
- Illicit Discharge Detection - Pollution Prevention/Good    

  & Elimination    Housekeeping in Municipal 
Operations 

 
 


