Appendix B

Public Involvement and Participation I nfor mation
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The information in this Appendix supplements the information contained in the body of the
Annua Report under MCM No. 2.

A summary of the print ads that were run to fulfill the commitments of thisMCM is contained in
Attachment 3 to this Appendix B.

BMP 2-1.c:
For the Year 2 Annual Report Public Workshop, eight print ads were run in the local papersto
encourage citizens to participate in the Public Workshop held on November 3, 2008:
* 10/24/08 Carmel Pine Cone -circulation 20,000 per issue
10/31/08 Carmel Pine Cone-circulation 20,000 per issue
10/25/08 The Herad-circulation 29,475 per issue (Saturday)
10/28/08 The Herad-circulation 27,658 per issue ((Tuesday)
10/30/08 The Herad-circulation 27,658 per issue (Thursday)
11/01/08 The Herad-circulation 29,475 per issue (Saturday)
10/30/08 Monterey County Weekly - circulation 36,456 per issue

L T R

Between 10/22/08 and 10/27/08 email blasts and phone calls were made to 25 groups including
businesses, nonprofit organizations, colleges, government agencies, local media (radio and TV)
hospitality associations, state parks, and museums to solicit participation in the 11/03/08 public
workshop.

The public workshop ads included information on where the public could view the annual report.
A complete copy of the annual report was made available prior to the Workshop on the Monterey
SEA website, in City Halls, the county clerk's office in Salinas, and local city libraries for review.

Prior to the ads appearing in the local papers, an announcement publicizing the Workshop and
where to view the annual report was posted on the SEA website, sent to the MRSWPPP list serve
which is maintained by the Program Manager, posted in the cities and the county of Monterey’s
public offices, posted at community centers, libraries, and distributed at events and schools by
the SEA educator.

For the Year 2 Annua Report Public Workshop held on November 3, 2008, similar publicity was
provided asin Year 1. However, as described in the body of this Annual Report under this BMP,
adifferent format was used to try to generate more public attendance and participation. As a
result, 16 members of the public attended.

For the Year 3 Annua Report Public Workshop, aflyer was created by CSUMB students (see
Attachment 5) to announce the workshop. The workshop was held on November 16, 2009 from
4:00 - 6:30 at CSUMB University Center. 44 students, teachers, and municipality
representatives attended the workshop. Success in meeting the Measurable Goal of 40
participants this year was due to the fact that a specific stakeholder group was targeted
(environmental students and teachers) and massive outreach was conducted at the CSUMB
campus. The presentation ended at 5:00, followed by 90 minutes of questions and comments.
The workshop was very well received by those that attended.




BMP 2-1.d:

The“Hotel & Restaurant Storm Drain Pollution Prevention” Workshop, which constitutes
Workshop No. 1 under BMP 2-1.d for Year 3, was held on Thursday, August 27, 2009 at the
Hyatt Regency Monterey Hotel & Spa. The workshop was not held in the April/May timeframe
because of atransition to a new Program Manager. The Workshop had been publicized through
email blasts to various Stakeholder Groups such as the Fisherman’s Wharf Association, the Chef
Association, etc. and through direct mailing of brochures to several hundred restaurant and hotels
that have food service facilities.

Attending on behalf of the MRSWMP Group were Mr. Reeves, Mr. Quattlebaum, Ms.
Sidenstecker, Mr. Jagues and Ms Niggemeyer. Representatives from other agencies included
Ms. Hoover and M's Emanuel son from the Monterey Bay Sanctuary and Mr. Ricker of the City of
Salinas.

Thirty individuals who own, or work in, the hotel or restaurant industry attended the Workshop.
Materials were handed out containing information describing proper restaurant cleaning
practices, which the Management Committee approved at its last meeting. A PowerPoint
presentation was made providing an overview of the storm water regulations, how these affect
Food Service Facilities, and the proper methods for containment of restaurant/hotel cleaning
practices.

The presentation and the materials seemed to be well received by the audience. There were
numerous questions and answers, clarifications, and discussion. A large percentage of those
attending were restaurant/hotel personnel from Cannery Row and Fisherman’s Wharf
establishmentsin Monterey.

There appeared to be general acceptance and support of the Best Management Practices
presented, and some of the audience members said they were aready working to implement
many of the BMPs addressed.

A copy of the advertisement, the tri-fold brochure and supplemental information addressing
restaurant BMPs distributed at the Workshop, are contained in Attachment 4 to this Appendix B.

SEA Educational Materials distributed at 8/27/09 Food Service Facility workshop are as follows:
20 bilingual DVDs on restaurant BMPs
12 bilingual restaurant posters
15 storm drain posters
12 Monterey Bay Begins... brochures (English)
9 Monterey Bay Begins... (Spanish)
24 Food Service BMP brochures

BMP 2.2a:

The dirty word radio ad "Cigarette Butts" aired on several radio stations in order to encourage
individual s to volunteer and pick-up cigarette butts from beaches and trails and educate them to
“don’t leave your butts behind.”

* KWAYV from 10/3/08-10/10/08, 48 spots
* KYZZ from 10/3/08-10/10/08,120 spots
* KDON 9/15/08-9/28/08, 72 spots



* KHIP 2/2/09-2/8/09 and 4/6/09-4/12/09, 48 spots
* KPRC 9/15/08-9/28/08, 44 spots (Spanish radio station)

Included in Attachment 2 to this Appendix B is apublicity flyer that was posted on the SEA
website promoting participation in the Annual Coastal Cleanup event. Copies of publicity
prepared by the State Parks Department and the California Coastal Commission describing the
results of the 2008 Coastal Cleanup Day event in the MRSWMP area are al'so shown. Also
included in this attachment is a breakdown of how many volunteers participated and the amount
of trash that was collected at each collection site. There were 947 volunteers from the
MRSWMP area and 1814 pounds of trash/recyclables collected from the collection sitesin the
MRSWMP area with the higher amounts of trash coming from the tourist beaches.

BMP 2-2.c:

Stenciling of storm drain inlets was performed under both MCM 1 and MCM 2. Students were
involved in the MCM 1 stenciling and adults were involved in the MCM 2 stenciling. The
following is a summary of the stenciling work performed under both MCM 1 and MCM 2 during
Year 3 and inlets stenciled since 2006.

MCM 1.

Total Number of Student Volunteers:
Elementary students: 4
Middle school students:. 4
High school students: 4
College students: 7

Total Number of Student Volunteers: 19
Total Number of Student VVolunteer Hours; 72.75
Total Inlets Stenciled by Students: 93

MCM 2:

Total Number of Adult Volunteers. 65
Tota Number Adult Volunteer Hours: 141
Total Inlets Stenciled by Adults: 152

MCM 1 and MCM 2:

Tota Inlets Stenciled by Students (MCM 1) and Adults (MCM 2) = 245
Total Stencils (English) 245, (Spanish) 161= 399

Total Volunteer Hoursfor (MCM 1) and (MCM 2) = 213.75

Total Volunteersfor (MCM 1) and (MCM 2) =91

Inlets Stenciled Since 2006 and Per centage Per Entity:

Thereare 3,364 inletsin all entities.
1,441 inlets or 42% have been stenciled since year 1 of the permit (2006).
This exceeds the maximum requirement of 10% per year or 30% in 3 years.

We areinvestigating records of areas stenciled prior to the permit that we have not
accounted for. The City of Monterey has always been aleader in stormwater efforts and was
stenciling prior to the permit. We will update their stenciling numbers after verification through
documentation or visual inspection of inlets stenciled prior to 2006.



Total Inlets Stenciled To Date and Per centage Per Entity:

Carmel: 152 inlets done in 06-07, 100%
6 glue down emblems done in 08-09 to test durability

Del Rey Oaks: 67 inlets done in 06-07, 100%

Marina: 523 inlets done in 06-07, 100%
12 glue down stencils done in 08-09 to test durability

Monterey: 1,300 inlets, 237 stenciled through 2009, 18.2%

Pacific Grove: 332 inlets, 130 stenciled through 2009, 39.1%
12 glue down emblems done in 08-09 to test durability

Sand City: 21 inlets done in 06-07, 100%
Seaside: 500 inlets, 92 stenciled through 2009, 18.4%

County of Monterey: 469 inlets, 219 stenciled through 2009, 47%
07-08: 139 stainless steel markersinstalled in Castroville -100%

08-09: 16 painted bilingual stencils on business propertiesin Castroville.
06-07: 80 stainless markers installed in various areas.

BMP 2-2.d:

ltem 1
Urban Watch, Shapshot Day and First Flush Events

Urban Watch in Monterey for Permit Year 3:
27 volunteers worked a total of 349.5 hrs.

Urban Watch in Pacific Grove for Permit Year 3:
13 volunteers worked atotal of 397 hrs.

Total of al volunteers and their hours for Monterey County Shap Shot Day and First Flush:

* Snapshot Day, May 2, 2009 - 54 people x 4 hrs. x 2 (training and SSD event) = 432 hours
volunteered

* First Flush, November 1, 2008 - 62 people x 9 hrsx 3 (training, Dry Run, and actual FF
event).= 558 hours volunteered

FF & SSDay HoursVolunteered: 990 hours

ltem 2:
Walk 'N Talks/Backyard To Bay Events

“Backyard To Bay” Wak ‘N Tak - Monterey Bay Aquarium/Lover’s Point - August 29 &
September 5, 2008. MBNMS staff conducted Backyard to Bay events at the Monterey Bay
Aquarium and Lover’s Point in Pacific Grove. Visitors stopped by to learn about urban runoff
and how to decrease pollutants that flow into the Marine Sanctuary, especialy during First Flush
(first rainstorm of the year). The emphasis was that everyone can improve ocean health. Visitors
to the Backyard to Bay booth were from near and far — Pacific Grove to Fresno and southern
California. Norm Green from the City of Monterey was there to talk to those who stopped by for
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the Aquarium day. In total, approximately 100 people stopped by the booth at the Aquarium and
30 people stopped by the booth at Lover’s Point.

ltem 3.
In addition to the numerous print ads placed by the SEA group in local papers, public
participation events were publicized as follows:

Email list-serves by the SEA group, Sanctuary, individua cities and nonprofit partners.
Emails sent to local college teachers to distribute to students.

College presentations were given by the Sanctuary to recruit students for First Flush and
Snap Shot Day.

SEA ran radio ads on English and Spanish stations to recruit volunteers for Snap Shot
Day.

SEA ran radio ads to educate the public about First Flush on English and Spanish stations.

This had not been done before and was done in order to promote the 10" anniversary of
Snapshot day. Thirty-second radio ads were run in English and Spanish on KPRC
(Spanish), KBOQ and KWAYV. The radio stations donated their voice talent to create the
ads asking for volunteersto participate in the event. Ad was written by the SEA educator in
partnership with MBNMS.

SEA purchased airtime on the Spanish station to recruit Spanish-speaking members of the
public. The phone number given at the end of the ad was for the bilingual educator at the
MBNMS office who coordinated a bus to bring volunteers to the event.

Ads ran on the following stations during the following dates:
KWAYV 4/29/09-4/30/09 10 spots

KWAYV 5/1/09-5/2/09 5 spots

KBACH 4/29/09-5/1/09 15 spots

KPRC (Spanish) 4/27/09-5/1/09

Parti cipants who participated in the event were polled as to how they heard of the event.
The radio ads only recruited 1-2 people; it was determined that this was not an effective
way to recruit volunteers.

Flyers were given out at community events by SEA and the Sanctuary and posted on their
individual websites.

Carmel-by-the-Sea mailed the First Flush call for volunteersto al city employees and
Council.

The City of Monterey posted the First Flush flyer on their Intraweb and at
http://www.monterey.org/volunteer/docs/firstflush08.pdf and linked from the following
pages.

http://www.monterey.org/newsroom/

http://www.monterey.org/volunteer/

http://www.monterey.org/resi dents.html
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http://www.monterey.org/adults.html
http://www.monterey.org/events/

Volunteers who had signed up at local events to participate for storm drain stenciling events were
contacted by email and phone calls by the SEA education coordinator.

The SEA education coordinator recruited 3 college students (30 hours each) as part of their
community service learning to participate in events and storm drain stenciling. They in turn
recruited family members and friends to participate in events.

The volunteer coordinator for the City of Monterey recruited the Hyatt hotel in Monterey to
stencil al the storm drain inlets on their grounds as part of Earth Day 2009.

Flyers for public participation and storm drain stencil sign-up sheets were available at schools
during student / parent nights in Marina, Seaside and Carmel.

[tem 4:

During Year 1 aProfessional Services Agreement (PSA) was executed between the MRSWMP
Group (through its Program Manager, MRWPCA) and the Monterey Bay Sanctuary Foundation
to conduct the expanded outfall monitoring program which is one of the Measurable Goals under
thisBMP. The PSA is an ongoing form of agreement, under which work assignments are
authorized through the issuance of Requests for Service (RFS).

Attachment 1 to this Appendix B contains the scope of work and costs for the MRSWMP outfall
monitoring that was performed during Y ear 3.

BMP 2-3.a:

The MBNMS is responsible for conducting the Citizen Water Quality Monitoring Network
meetings and none were held during permit year 3.
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Attachment 1

M onter ey Regional Storm Water M anagement Plan (M RSW M P) Expanded M onitoring
Program

The Monterey Bay Citizen Watershed Monitoring Network will coordinate the expanded
monitoring program for the MRSWMP group. This entails monitoring 21 outfalls (see below)
four times ayear. The outfallswill be monitored two times following the protocols and
parameters for the Urban Watch dry weather monitoring program. In addition, the 21 outfalls
will be monitored 2 more times following the protocols and parameters for the Dry Run and First
Flush programs. The tasks include:

1) Recruit volunteers

2) Train volunteers

3) Coordinate monitoring including; manage volunteers, data entry, data anaysis

4) Produce one report that will incorporate al of the results from the four monitoring events.

List of sites:

Pacific Grove

24" No end of Grand Avenue at Ocean View Blvd.

24" No end of Grand Avenue at Ocean View Blvd.

24" No end of Fountain Avenue at Ocean View Blvd.

2-24" No of Oceanview Blvd. between Fountain and 15th St
24 or 30" at the Hopkins Marine lab, near the MB Aquarium
Hopkins

8" Street

Greenwood Park

Lover’s Point

Pico

Asilomar

Seaside

6'x6' box culverts NW of the end of Canyon Del Rey at Sand Dunes Dr (Monterey Beach

Hotel)
Bay Street

P RPO0O0O~NOUOTDS,WNE
= O

=
N

[
w

Monterey County
14 Ouitfall to Pgjaro River

Carmé
15 36"x60" box culvert at the W end of 4th Ave
16 24" W end of Ocean Ave.
17 24" W end of 8th Ave.
18 2-36" S of Carmel Mission discharging to the Carmel River

Monterey
19 Twin 51s
20 San Carlos
21 Steinbeck



COST SUMMARY

(Note: Thetotal cost of $45,400 for the work of this RFS 2008-01 will be paid in four equal quarterly

installments of $11,350.00 beginning September 8, 2008)

| Urban Watch Program

| Recruit Volunteers

Conduct Training

coordination of ling;

Manage supplies, coordinate with MRWSWMP Group,

manage program through

erforim samplin ta entry $5,950
Lab Costs’ $1,400
Equipment - Replacement & Reagents® $360
Media (paid for under MM-1 of the SEA program)
Sub-Total Cost: £10,860.00

monthly - CPTIONAL

orduckivity

Fi P ram
| Recruit Volupteers $1,575
Conduct Training $1,575
ration 9] $7,100
Lab Costs? $15,190
$600

4 Equipment costs consis
One Time Fees

UW/FF Report

$7.500

Volunteer Recodnition
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Attachment 2

The 24th Annual California Coastal
Cleanup Day is

Saturday, September 20, 2008
9 AM to Noon :

California Coastal Cleanup Day is the
X premier volunteer event focused on the marine
environmeant in the country. On this day, 50,000

B8 olunteers turn out to over 700 cleanup sites
CLEAN i YSl=tatewide to conduct what has been hailed by the
Cap Lgre Guinness Book of World Records as "the largest
SITE garbage collection” (1993). Since the program

| Y2 e 10 I B=tarted in 1985, over 750,000 Californians have
removed more than 12 million pounds of debris from
our state's shorelines and coast. When combined with the International
Coastal Cleanup, organized by The Ocean Conservancy and taking place
on the same day, California Coastal Cleanup Day becomes part of one of
the largest volunteer events of the year.

Participating in Coastal Cleanup Day is as easy as 1, 2, 3!

Pre-register with the Monterey County coordinator Jill
Poudrette at (831) 649-2980 or by email at:

jpoudrette@parks.ca.gov or
www.parks.ca.gov/montereycoastalcleanup.

You can also simply show up at any of our drop-in sites
listed at

http://www.coastal.ca.gov/publiced nties/monterey.
html.

For more information, contact us at (800) COAST-4U or

coast4u@coastal.ca.gov. Join us on Saturday, September
22, 2008 from 9 a.m. to Noon for the 24rd Annual California

Coastal Cleanup Day.

Be part of the solution to marine pollution!

This message is posted as part of the Monterey County's Regional Stormwater Management Plan
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Captain Voluntesrs |  Trash | Recyclables | Combined |  Miles Unusual [tems

Zmudowski State Beach Erilc Blomquist - Aromas School 100 30 55 &5 2 sports bra, toilet parts

[Ethorn Siough . Amanda Ankenbrandt 47 1500 500 2000 7

Moss _-m.s_n__:m State Beach Erin Lenihan - SORAC - Monterey w&...___ﬁ:w_._cﬂ o 46 £9.5 $a | nzs | 1.5 Cars’ blanket R

[Salinas River S8 - Sandholt R [Sacha Lozano - MERITO - MBNMS s | a7 7 44 25 toilet seat cover

(Salinas River 58 - Potrero Rd Larry Tierney - T 55 40 50 2

Salinas River SB - Molera Rd  [Martha Suess - Lagunita School 107 150 | s 155 2 lots of shoas! ]

:_U_E Carr Lake o za Obara, Laura Lee Lienk - Retun of the Natives w9 1845 97 1942 | 1 |streer sign from SF - Vanhess&Hyde S

Salinas 1_51 Mat'l Wildiife :ﬂrﬂn .____ Poudrette 34 ne |z 129 5 cut up license plate B

Marina 58 - Reservation Rd |Michelle Baker - On the Beach mzlm—.uﬂ (¥} ns | ss 173 2 o )

Marina 5B - Lake Ct - Monday Adrienne Saxton, CSUMB 29 0 | 10 30 SR |

Fort Ord Dunes State Beach Ken & Pat = 95 121 60 181 4 30 Ib tank

Sand City at Bay Street/Tioga Ave.  |Deborah, Regional Parks volunteer 1T =2 %15 15 276.5 15 | 150 b metal cage

Seaside State Beach Chris Gibson - Camp SEA Lab 1T & 181 8 | 227 15 |swimming pool skimmer, halloween taeth

Dl Monte Beach Sierra Garcia - Save the Sea Club 203 196 &2 258 2 golf ball

Casa Varde Beach |Terri Neece - Del Monte Shopping Center T 50 13 83 5 |

Kayak Cleanup - Monterey Bay mﬂﬂf: Gardner - Monterey Bay Kayaks 142 51 50 101 2

San Carlos ) Fatty Martin-Claspell - Monterey mwu.Wmm Otters dive club| 38 64 4 T 0.5 MeAsUring cups

Fisherrman's WharfiHeritage Harbor | Carlos .______ﬂu 19 20 7 7 I

[McAboe Beach Mark Bowen, Surfrider 18 20 12 2 0.5 | semi-tircle of rebar, orange fencing

Lover's Point Beach | Toni McDaniel & Gil Gilbreath 27 50 3 8l 115 | historic pottey shards, sleeping bag

Asilomar State Beach ||oan _ﬂw_.vaﬂ - an 130 50 80 | 3 . unapened can of beans

Carmel Beach Mikolas Barr 26 59 26 85 1.5 ebober Rosing in witsr, woman's urdarwr, puist srapar

Carmel River State Beach Cathy Thornton - 20 6 5 1 15 | plastic knife

Big Sur - I.n_.ia”__. I pullouts mw...,_..m mr_._au_nn__. Wentana Wildlife man-mn__. & 7 41 ™ 3 traffic cone, tent

Big Sur Creeks  |Dave Allen, Pific Valley Scheol 17 34 0 “ | &

Arroye Seco River-Los Padres NF Mark Torres-Gil o 12 oo 15 125 1 vary heavy car part -
TOTALS| 1422 53T 1347 &619 Tl

B-11



Attachment 3

Summary of Print Ads Run During Year 3in Support of MCM 2

A total of 47 print adswererun in Year 3, during September 6, 2008—June 26, 2009. The ads
informed the public about specific urban runoff issues and promoted community participation.
Ads were also posted prior to the events on the website: www.montereysea.org

Monterey County Weekly (8 ads-weekly paper)

9/11/08 First Flush Volunteers

10/30/08 Public Workshop

11/5/07 Public Workshop

4/30/09 Got Bugs?

5/7/09 Got Bugs? Come to OSH (1/2 page ad paid by grant funds from Ecology Action)
5/21/09 Urban Watch Volunteers

6/4/09 Got Bugs? Come to Home Depot (1/2 page ad paid by grant funds from Ecology Action)
8/27/09 Adopt A Storm Drain (1/3 page ad)

Circulation per issue: 36,456 x 8 =291,648 | mpressions

The Monterey County Herald (27 ads- daily paper)
9/6/08 First Flush Volunteers- Saturday

9/9/08 First Flush Volunteers-Tuesday

9/11/08 First Flush Volunteers-Thursday GO!
9/13/08 First Flush Volunteers-Saturday

10/25/08 Public Workshop-Saturday

10/28/08 Public Workshop-Tuesday

10/30/08 Public Workshop-Thursday GO!

11/1/08 Public Workshop-Saturday

4/23/09 Snapshot Day-Thursday

4/24/09 Snapshot Day-Wednesday

4/25/09 Snapshot Day-Saturday

4/26/09 Snapshot Day-Sunday

4/27/09 Snapshot Day-Monday

4/28/09 Snapshot Day-Tuesday

4/30/09 Snapshot Day-Thursday GO!

5/24/09 Urban Watch V olunteers-Sunday

5/25/09 Urban Watch V olunteers-Monday

5/26/09 Urban Watch V olunteers-Tuesday

5/27/09 Urban Watch V olunteers-Wednesday
5/28/09 Urban Watch Volunteers-Thursday GO!
6/20/09 Street Sweeping-Saturday

6/21/09 Street Sweeping-Sunday

6/22/09 Street Sweeping-Monday

6/23/09 Street Sweeping-Tuesday

6/24/09 Street Sweeping-Wednesday

6/25/09 Street Sweeping-Thursday GO!

6/26/09 Street Sweeping-Friday

Circulation per issue M-Th: 27,658 x 17 =470,186 impressions
Circulation: per issue F-Sunday: 29,475 x 10=294,750 | mpressions
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The Carmel Pine Cone (6 ads-weekly paper)

9/12/08 First Flush Volunteers

10/24/08 Public Workshop

10/31/08 Public Workshop

5/22/08 Urban Watch Volunteers

6/12/09 Street Sweeping

8/28/09 Adopt A Storm Drain (1/3 page ad)

Circulation per issue: 22,000 x 6 = 132,000 impressions
Email circulation per issue 7,000 x 6=42,000

Monterey County Magazine (2 -%2 page color ads, quarterly magazine)
Winter 2008-Color Storm Drain

Spring 2009-Color Storm Drain

Circulation per issue: 45,000 x 2 = 90,000

L a Ganga (Spanish language paper) (4- %2 page color ads-weekly paper)
10/17/08 Color Storm Drain

12/19/08 Color Storm Drain

2/13/09 Color Storm Drain

4/17/09 Color Storm Drain

Circulation per issue: 13,170 x 4 ads =52,680 I mpressions

Outcome:
The measurable goal was calculated by using the circulation numbers for each paper to estimate
the total number of impressions for all 47 ads.

MG = 1,373,264 print ad impressions
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Attachment 4

Hotel & Restaurant Storm Drain Pollution Prevention Wor kshop
Materials (BMP 2-1.d)
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WORKSHOP ANNOUNCEMENT DISTRIBUTED TOHOTELS &

RESTAURANTSVIA EMAIL BLASTSAND WALK-INVISITS
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TRI-FOLD FLYERSMAILED TO RESTAURANTSAND
FACILITIESTHAT CLEAN RESTAURANTS
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Attachment 5

Workshop #2 Announcement (BMP 2-1.c)
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©AJD-S

November 16, 2009, 4:00pm-5:15pm

Location: Conference Rooms 114 and 115 at the University Center (Building 29)

Sponsored by:
Graduate Program in Coastal and Watershed Science & Policy and
The Watershed Institute

FREE Light refreshments will be provided for attendees

The Third Year Draft Annual Report for the Monterey Regional Storm Water
Management Program (MRSWMP) will be discussed. We welcome your
input on the Storm Water Pollution Prevention Program being undertaken
by the cities of Monterey, Pacific Grove, Seaside, Sand City, Del Rey Oaks,
Carmel-by-the-Sea, and Marina, the County of Monterey, Pebble Beach
Company, and several organizations and school districts.

For more information and to review The Draft Annual Report online under
News/Events at the following website address: www.montereysea.org

- Public Education and Outreach - Construction Site Runoff Control

- Public Participation and - Post-Construction Runoff
Involvement Control
- lllicit Discharge Detection - Pollution Prevention/Good
& Elimination Housekeeping in Municipal
Operations
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